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For Immediate Release 

LONGITUDE EXPEDITION TAKES THOUSANDS OF SCHOOLKIDS ON 16-MONTH “VIRTUAL FIELD TRIP”

Through www.drivearoundtheworld.com/education, team shares lessons on geography, social studies, biodiversity and conservation during 41,000-mile journey. A dedicated Education Land Rover visits schools around the country

UPLAND, Calif., Oct. 15, 2004— Students at Upland High School visited the ancient cities of Machu Picchu and Angkor Wat, saw active volcanoes and frozen tundra, walked through a bat cave, dived to a coral reef and made friends in 30 countries.

All without their parents signing a permission slip.

Hundreds of U.S. students followed members of the LONGITUDE Expedition on their 16-month, 41,000-mile journey across four continents. Thanks to real-time updates on the Education portion of the Drive Around the World Web site, the children were exposed to different landscapes, languages, wildlife and ways of life.

“The goal is to challenge students to be curious about the world and their place in it,” said Education Director Todd Borgie, who answered more than 7,000 questions that students posted to the Web site. “We hope to encourage more people to travel, as it provides a deeper understanding of the world than a sedentary classroom could provide. When you get out there, you realize that despite all the different languages and lifestyles, people are a whole lot more similar than you’d thought.”

As the Dalai Lama told team members at his home-of-exile in India, “No matter what part of the world we come from, we are all basically the same human beings. We all seek happiness and try to avoid suffering. We have the same basic human needs and concerns. All of us human beings want freedom and the right to determine our own destiny as individuals and as peoples. That is human nature.”

The LONGITUDE Expedition is the longest charitable drive-a-thon ever undertaken. The main goal is to attract awareness for Parkinson’s disease and raise funds in the search for a cure. But Executive Director Nick Baggarly also understood the opportunity he had to share the team’s travels with students at home.

Baggarly did something similar in 1999, when he drove from Beijing to San Francisco – the LATITUDE Expedition. Baggarly teamed with teachers to update a Web site from the road and used it to communicate with students. This time, he involved more teachers, and with the example of the Royal Geographical Society (RGS) and Apple co-founder Steve Wozniak, he developed a curriculum to bring sites from around the world into classrooms back home.

While the convoy of four Certified, Pre-owned Land Rover Discovery vehicles traveled the globe, a fifth Land Rover visited U.S. classrooms from Atlanta to Detroit to California. Decked out in colorful decals and expedition equipment, the vehicle was a hit with first graders and high schoolers alike.

Baggarly’s sister, Jackie Farrar, whose Parkinson’s diagnosis inspired the LONGITUDE Expedition, has made several school visits with the Education Land Rover.

“It encourages the kids to think about what they can do to make a difference in this world, to think beyond themselves and help out someone they love,” said Farrar, a 38-year-old mother of four. “It encourages them to think big.”

Through the Internet, students were brought on over 50 “virtual field trips” with the team, stopping at UNESCO (United Nations Educational, Scientific and Cultural Organization) sites, RGS sites and other interesting spots that brought alive a whole range of subjects.

Students learned about biodiversity at a bat house in Cape Tribulation, Australia, coral formations at the Great Barrier Reef and a gibbon rehabilitation project in Thailand. They learned about conservation efforts at the Sea Turtle and Marine Conservation center in Loreto, Baja California, and marine science institutes in Singapore and Perth, Australia. They also learned that even kids can make a difference after the team shared the story of Costa Rica’s Janine Licare, who started an organization called “Kids Saving Rainforests.”

Geography and geology lessons abounded, from Nicaragua’s steaming Volcan Mombachu to the wide steppes of Kazakhstan to the cathedral-like mountains at Torres del Paine National Park in southern Chile to the Permafrost Museum in Siberia.

But while the geography lessons were important, it was the people that the team was most eager to share with the children. Through the Web site, kids saw ancient history come alive at the pyramids of Teotihuacan near Mexico City, Machu Picchu in Peru and Angkor Wat in Cambodia. They saw Pre-Columbian art in Santiago Chile, and puzzled over the Nazca Lines in Peru. They saw amazing feats of engineering and human accomplishment at the Panama Canal, the Taj Mahal in India and the expertly carved Karakoram Highway in Pakistan.

They learned about different ways of life, commerce and social organization, such as the Reed Island people whose houses float on Lake Titicaca. They also were taken on a virtual tour of a coffee plantation in Costa Rica, a silk farm in Cambodia and one of the world’s most colorful bazaars in Kashgar, China.

The team relayed the story of Aboriginal life in Australia through the sacred Uluru (Ayers Rock) and a visit to the Aboriginal Justice Society in Alice Springs. A visit to the Mutitjulu Community helped the children get past cultural stereotypes and connect with Aborigines as people with very similar hopes, dreams and visions for their future.

“I want the kids to understand that people are different and that’s a great thing,” Farrar said. “I want them to think past their hang-ups with handicaps, skin color and street address.  I want the kids to get excited about stepping outside of their comfy neighborhoods and check out this awesome planet.  I want the students to be enriched through learning about other cultures and meeting other people.”

While students learned about war history through a visit to the Bridge on the River Kwai in Thialand, the Stilwell Road in Myanmar and the Flying Tigers camp at Kunming, China, they also saw the lasting effects war has on a population at the Land Mine Museum in Siem Reap, Cambodia.

“Finally I want them to know that they can make a difference and better this small planet.  They can be like my brother Nick who took his love of adventure, love of Land rovers, and love for his sister and combined them all to make a difference through the Drive Around the World project—raising awareness and funds for Parkinson’s disease.”

“In my children’s classrooms it has been helpful to remove the `mystery’ as to why I shake,” Farrar said. “Some of the kids are wide-eyed—I can tell that something has touched them and they will tuck this experience in their heart.  Still some of the students are merely glad they got

out of a math lesson. Either way, I am thankful for the chance to visit their class and I hope I made a difference.”

Since their journey started on Nov. 1, 2003, Drive Around the World’s philanthropic adventurers have crossed four continents and 10 deserts, reached the bottom of the world at Tierra Del Fuego in Argentina, drove along Australia’s unforgiving Gunbarrel Highway, traversed the world’s highest motorable road in Leh, India, and braved the extreme cold of Siberia.  They even met the Dalai Lama. 

The team also met with Parkinson’s researchers and patients around the world, and they say the common theme is hope.  

“I think we’ve brought hope to a lot of Parkinson’s sufferers.  And the doctors and scientists know, as we do, that a cure is within reach,” said Baggarly.  “We learned that people around the world are the same in the most basic human ways.  They all want the same basic things for their families.  They want peace, health, happiness, and a bright future for their children.” 

The team is traveling in four 2003 Land Rover Certified Pre-Owned Discovery vehicles; a fifth Land Rover traveled the U.S. and visited classrooms as part of the expedition’s education segment.  This Land Rover, which is specially outfitted with expedition gear, will be raffled off shortly after the team returns.  Individuals who donate at least $10 to the Parkinson’s Institute, by visiting online at www.drivearoundtheworld.com/support, or by calling 408/542-5619, receive a chance to win the vehicle.
Land Rover Certified Pre-Owned and 60 companies have donated money and/or equipment to defray expedition costs and ensure that 100 percent of funds raised go directly to the Parkinson’s Institute.  Contributions are still being collected, and this homestretch is critical in achieving the group’s fundraising goal.  

Those interested in learning more about the journey or making a donation to help Parkinson’s disease research should visit www.drivearoundtheworld.com.

# # #

The team routinely grants interviews via satellite phone. To request an interview, call Dan Smith at 310/224-4959.  

Free access to high-resolution photos is available at the Web site press room:  www.drivearoundtheworld.com/login.htm
# # #

Established in 2002, with headquarters in Los Gatos California, Drive Around the World is a 501(c)(3) non-profit organization that seeks to inspire a sense of adventure and the tradition of exploration, encouraging people to actively learn about our world and creatively act to understand the humanitarian and environmental problems we face. 

To make a drive-a-thon pledge for Parkinson’s research, visit www.drivearoundtheworld.com/support
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Go to http//drivearoundtheworld.com for high resolution photos.
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